
Pilot Outreach Program Vision

May 25, 2020-October 15, 2020



MESSAGING



Economy and Wildlife 
Benefits 

● Showcase how hunting and angling helps 
the Colorado economy including small 
towns and local businesses. 

● Inform how license fees from hunting and 
angling help protect and provide access 
to public land that Coloradans use for 
hiking and other outdoor recreational 
activities. 



Spirit of Freedom
● Colorado was founded in the spirit of 

individuality--making our own way--and we 
have to let people continue to make the 
mountains their own and enjoy it the way 
Coloradans have done for generations, 
whether it’s hiking, camping, skiing, 
snowmobiling, fly fishing or hunting. 

● Living in Colorado means having the freedom 
to live life to our fullest and allowing others to 
do the same. From concerts at Red Rocks, to 
flyfishing an unknown river. 

It’s just how we do things in Colorado. 
We live, and we let live. 



EVENTS



Event Focus
Outdoor recreation 
Craft beer/local brewery
Concert
Family fun
Farmers markets

Boulder Market
8/23

Oktoberfest
9/23







Full line up of events:

• Concert with nationally-touring acts
• Beer festival with over 70 breweries
• The Beer Relay (running race)
• Mountain Bike trails
• Family-friendly

Male/female Ratio 55/45

<21 10%

21 - 30 35%

31 - 40 25%

41 - 50  20%

51+ 10%

• RAD Track Bike Obstacle Race
• Fly Fishing competition
• BMX dirt jumping
• Kids area with obstacle course and
inflatables
• Yoga
• Dock Dogs aquatic dog jumping



OUR BOOTH











BOOTS ON THE GROUND



“Maybe [hunting and fishing] were part of the 
Colorado lifestyle a long time ago, but nowadays, I 
think of hiking, mountain biking, skiing, 
snowboarding, camping and breweries as the 
Colorado lifestyle.”

-Male, 3-10 years in CO

“It’s hard to say whether or not I think it’s good or 
bad for Colorado for either of these hobbies 
[hunting/fishing] because I’m not engaged enough in 
the community to know the impact it has on our 
community.”

-Female, Native CO

Relevancy 





Coalition Building
C]

Strategy: Find and build meaningful partnerships that will help amplify Colorado Wildlife 
Council’s message through creating awareness of the council and clearly articulate on 
understanding the value CWC also provides them. 

● Partnerships 
● Message amplification 
● Event participation 
● Speaking Engagements 



THANK YOU



Key Points
● In-person messaging gives us an opportunity to display relevancy to Colorado culture 

● In-person messaging gives a personal attribute to the social media campaign 

● Who we are

● Coalition building 


