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Exploratory
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• Statewide, quantitative concept test 
with a large sample (~1,300).

• Testing our three, animated creative 
concepts among our target 
audiences.

• Will help identify the optimal creative 
content and provide guidance on 
which content resonates best.

Phase 4
Details
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Creative
Updates
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Creative Concepts - Animatics
To be shown in meeting
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• 2/9 - animatics shown to council

• 2/10 - 2/17 - finalize animatics

• Week of 2/20 - animatics submitted 
for testing

• Feb – March – test concepts and 
produce report

• April council meeting – share phase 4 
results, present concept 
recommendation & receive 
concept approval

Next
Steps
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CWC 101 Video
To be shown in meeting
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Paid Media
Update
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Ski Lift Ads
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Paid Media
Ski Lift Ads
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Influencers

13



rrpartners.com 14

• Week of 1/30 - Kyana & Nelson's first round of content 
go live

• Week of 2/6 - Macquel & Jason submit content for 
review

• Week of 2/13 - Final approval on Macquel & Jason's 
first round of content

• Week of 2/20 - Macquel & Jason's first round of 
content go live

• Week of 3/13 - All 4 influencers submit content for 
review

• Week of 3/20 - Final approval on remaining content

• Week of 3/27 - All influencers go live with 2nd in-feed 
post & IG story set

• Week of 4/17 - All influencers go live with final in-feed 
post

Influencer
Timeline
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Paid Media
Influencers

Kyana
@blackadventuremom

https://www.instagram.com/blackadventuremom/
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Paid Media
Influencers

Macquel Martin
@coloradowithkiddos

https://www.instagram.com/coloradowithkiddos/
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Paid Media
Influencers

Jason George
@jason_g_swan

https://www.instagram.com/jason_g_swann/
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Paid Media
Influencers

Nelson Holland
@fatblackandgettinit

https://www.instagram.com/fatblackandgettinit/
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Influencer
In the News

Nelson Holland
@fatblackandgettinit

Watch Here!

https://www.instagram.com/fatblackandgettinit/
https://kdvr.com/news/local/colorado-tiktoker-encourages-plus-size-poc-hikers/
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Instagram
Comment Highlights
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Rockies Partnership
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Rockies Partnership
Promo Day

Day Date Time Team

Friday September 1
(Labor Day Weekend)

6:40 pm Toronto Blue Jays

Sunday September 17 1:10 pm San Francisco Giants

Sunday October 1
(last home game)

1:10 pm Minnesota Twins

National Hunting and Fishing Day is September 23rd. There is no home game that weekend.
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Action Items
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Action
Items
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Action Items
• Animatics feedback due by end of 

meeting
• CWC 101 video approval
• Select a date for Rockies promo day

Upcoming 
• Next meeting: March 9th – zoom
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Thank 
You

Prepared by:
R&R Partners

Company Representative:
Jacqueline Meason
Corporate Director - Brand

www.rrpartners.com
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Appendix
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FY 22/23 Budget ($2,650,000)



FY21/22 Budget
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FY20/21  Budget



FY 19/20  Budget
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FY 18/19  Budget



FY 17/18  Budget
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FY 16/17 Budget
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• Always on 22/23: July 1 – June 30, 2023 ($1,052,550)

• Always On 21/22: Sept. 13 – June 30, 2022 ($1,245,540)

• Spring 2021: March 31 – May 30, 2021 ($150,000)

• Winter 2021: Jan. 4 – March 31, 2021 ($650,000)

• Summer 2020: July 1 – Aug. 31, 2020 ($400,000)

• Spring 2020: Feb. 10 – May 31, 2020 ($764,000)

• Fall 2019: Aug. 12 – Oct.31, 2019 ($466,000)

• Spring 2019: Feb. 18 – March 22, 2019 ($150,000)

• Spring 2018: April 2 – June 10, 2018 ($308,000)

• Fall 2017: Sept. 11 – Nov. 17, 2017 ($312,000)

• Spring 2017: March 1 – April 28, 2017 ($442,000)

• Summer 2016: July 18 – Aug. 7, 2016 ($78,000)

Media
Flights
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• Wave 8: 9/6/22 - 9/15/22

• Wave 7: 8/30/21 – 9/10/21

• Wave 6: 9/2/20–9/13/20

• Wave 5: 1/20/20–1/31/20

• Wave 4: 1/31/19–2/7/19

• Wave 3: 1/8/18–1/19/18

• Wave 2: 5/30/17–6/8/17

• Wave 1: 10/24/16–11/4/16

Quant
Studies
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Influencers used since 2019

• Ty Newcomb

• Rob Herrman

• Olivia Hsu

• Hunter Lawrence

• Abigail Lafleur

• Meredith Drangin

• Shyanne Orvis

• Maddie Brenneman

• TJ David

Previous
Influencers

https://www.instagram.com/eye.of.ty/
https://www.instagram.com/rherrmannphotog/?hl=en
https://www.instagram.com/olicow/
https://www.instagram.com/hunter_lawrence/
https://www.instagram.com/abi.lafleur/
https://www.instagram.com/meredithdrangin/
https://www.instagram.com/shyonthefly/
https://www.instagram.com/maddiebrenneman/
https://www.instagram.com/tj_skis/
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Review 
Category: FY 2/23 Members:

Estimated Time 
Involved: Commitment Details:

Public 
Relations/ 
Earned Media/ 
Community 
Outreach

Don Anderson
Eeland Stribling

1 hour per quarter
(4 hours total)

Review and provide feedback on future releases throughout the year.

Social Media Tony Bohrer
Eeland Stribling

2 hours per quarter
(8 hours total)

Review and provide feedback on quarterly calendars and ad hawk post opportunities 
throughout the year. Quarterly calendar reviews are in September, December, March 
and June.

Campaign 
Influencers

Shyanne Orvis 6 hours total Assist with selecting influencers from the provided options. Review influencers’ posts 
and any rounds of revisions. Influencer reviews are in September and February.

Creative 
Production

Dan Gates
Tim Twinem

27 hours over the 
fiscal year

Reviewing production of final video scripts and casting approvals (August-
September: 9 hours), video clips (late October-November: 2 hours), radio scripts and 
spot (late October-November: 1 hour), digital Banners (November-December: 1 hour), 
other campaign elements (November-December: 2 hours) and non-campaign 
elements (July-December: 12 hours, about 1 hour per month, give or take)

Quarterly 
Newsletter

Lani Kitching .25 hours per quarter Review copy and images for quarterly email newsletter

Subcommittee Roles

* Brittni Ehrhart-Gemmill will oversee/participate on all subcommittees


