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The Impact of Your Sponsorship

Your sponsorship the past two years helped make Colorado Trout Unlimited’s Troutfest Colorado possible. Your continued
partnership will support a free, welcoming event that brings community members, families, and outdoor enthusiasts together to

learn about rivers, conservation, and angling in an accessible, hands-on setting. An expanded partnership for 2026-27 will build
upon the success of Troutfest Colorado through:

e Multi-pronged, multi-event, multi-campaign involvement and exposure

e Quality events geographically spread throughout Colorado

e High-exposure for CWC via at-event sighage and programming, pre-event media, targeted social media
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Troutfest Colorado

OVERVIEW

Troutfest Colorado is a one-of-a-kind summer festival celebrating
Loco e . community, conservation, and education. Designed for anglers,
aspiring anglers, outdoor enthusiasts, and those new to the
importance of river health, the event welcomes people of all ages and
backgrounds. Held at Coors Field in downtown Denver, Troutfest
Colorado offers an accessible, hands-on introduction to conservation

and fly fishing in an iconic Colorado setting.

MISSION

Connecting Community Through Conservation.

Troutfest Colorado is a day at the ballpark celebrating community, conservation,
and education. Through hands-on activities, live demonstrations, and engaging
exhibits, the event inspires people of all ages to connect with their local rivers,
learn about conservation, and discover the joy of fly fishing.
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BROAD DIGITAL EXPOSURE ACTIVE AUDIENCE INTERACTION HIGH-TRAFFIC EXHIBITOR
THROUGH WEB, EMAIL, AND AND PARTICIPATION. PLACEMENT AT COORS FIELD.
SOCIAL MEDIA.
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Troutfest
Colorado

JUNE 27,2026 - COORS FIELD

Partner recognition associated with Colorado Trout Unlimited’s Troutfest Colorado,
reflected across event materials and on-site signage

Priority logo placement on troutfestcolorado.com, event signage, and select digital
communications leading up to the event

Premier activation or exhibitor space in a high-traffic location at Coors Field, allowing for
larger displays, hands-on activities, or demonstrations

Prominent scoreboard and stage recognition throughout the event, including scheduled
acknowledgements during key moments

Featured partner recognition across Troutfest Colorado communications, highlighting
the partner’s role in supporting community, conservation, and education

VIP passes for staff, partners, or guests to experience the event and engage with attendees



River Stewardship
Gala

CELEBRATING COLORADO’S RIVERS

e March 19, 2026 - The Cable Center, University of Denver campus

e Participate in Colorado TU’s premier event telling the stories of river conservation and
education, with approximately 300 attendees from TU chapters, local business leaders,
and other partners and supporters

e Reserved table (10) for Council guests to attend, with preferred placement

e Council name/logo featured in emails promoting Gala + digital program + stage
recognition + sponsor reel




Rendezvous
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ENGAGING VOLUNTEER LEADERS STATEWIDE

e November 6-8, 2026 - Hotel Colorado, Glenwood Springs

e Leaders from Colorado TU’s 22 chapters statewide gather for a weekend conference
featuring workshops, education and networking

e Council will be recognized as an event sponsor in email and on-site signhage for the event

e Opportunity for a table display to promote the Council and distributing literature
throughout the weekend, including face-to-face engagement during reception periods

e Council speaker can participate in a panel/workshop session to educate and engage an
audience of angling and conservation community leaders

e Complimentary registration for two Council reprsentatives, including for the Colorado
TU annual awards banquet on Saturday evening




Local Chapter
Events
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e Council can attend, table, and/or have banner displayed (& for film events, brief one to
two minute Science in the Wild video shown) at a minimum of five community events
hosted by TU chapters statewide

e Current scheduled event opportunities include:

o West Denver Fly Tying Expo, Golden 3.7.26

o Fly Fishing Film Tour, Edwards 3.12.26

o Northern Colorado Fishing Expo, Loveland, 3.28.26

o International Fly Fishing Film Festival, Buena Vista, 4.2.2026

o Fly Fishing Film Tour, Durango 4.2.2026

o Fly Fishing Film Tour, Canon City 4.18.26

o International Fly Fishing Film Festival, Longmont, 5.20.2026
e Other possible opportunities not yet scheduled include:

o Carp Slam, Denver, Autumn 2026

o Fly Fishing Film Tour, Gunnison, 2026

o International Fly Fishing Film Festival, Grand Junction, Feb. 2027

o Frostbite Fish-off, Pueblo, Jan. 2027
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Public Education
Campaign

DROUGHT / TROUT IN THE CLASSROOM

Colorado Wildlife Council can engage in one of two Colorado T'U education efforts:

2026 is shaping up as a serious drought year, and Colorado TU is developing an outreach
campaign to anglers and other Coloradans who value rivers on how to help our fisheries
and rivers during challenging low-flow and warm-water conditions

Earned media and social media, as well as outreach through strategic partners, will help
highlight best angling practices and water conservation

Trout in the Classroom (TIC) includes more than 80 tanks statewide, with students
raising trout from CPW-provided eggs to fry/fingerling stockable fish during a school year

Age-appropriate, existing Wildlife Council information can be shared through our
network of TIC educators, with some including opportunities for CPW professionals to
participate in TIC events and be visible role models for young people interested in Science
in the Wild
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SOCIAL MEDIA
STRATEGY

Targeted promotion across Colorado Trout Unlimited
and Troutfest Colorado channels, highlighting
sponsors, activities, and meaningful stories to drive
awareness, attendance, and engagement.

INFLUENCER &
PR APPROACH

Collaboration with trusted partners, exhibitors, and
local voices to extend reach and amplify authentic
stories.

TRADITIONAL
MEDIA

Local media outreach, radio, event listings, and on-site
signage designed to reach a broad public audience in
Colorado.




BRANDING
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CREDIBLE, VALUES-BASED
ALIGNMENT

ENGAGEMENT
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FACE-TO-FACE INTERACTION

EXPOSURE WITH PURPOSE

Engage directly with
attendees through hands-on

Colorado TU connects Align your brand with

partners with thousands of community, conservation,
and education through activities and conversations

Colorado Trout Unlimited.

event attendees and
members through in-person through a diverse suite of

and digital channels.

events statewide




Proposed 2026-
2027 Partnership

-ﬁ . ' We invite Colorado Wildlife Council to partner with Colorado Trout
v Unlimited at the $25,000 level for 2026-2027.

e This partnership would include:
o Watershed Partner-level recognition at Troutfest Colorado

Engagement across Colorado TU’s 22 chapters and key events

Visibility within statewide education and public outreach campaigns

Ongoing collaboration aligned with shared conservation goals

We welcome the opportunity to refine this partnership together.
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COLORADO: Contact

THANKYOU

Partnership contact:

Cheyenne Gililland

. 720-383-4373
paad cheyenne gililland@tu.org

9 1536 Wynkoop St. #320
Denver, CO 80202

EVERY RIVER NEEDS A
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