
 

Troutfest Colorado 2026 Sponsorship Summary​
Presented to the Colorado Wildlife Council​
Event Date: June 27, 2026 

Location: Coors Field, Denver 

 

Event Overview 

Troutfest Colorado is a free, public celebration of community, conservation, and 
education, hosted at Coors Field in the heart of downtown Denver. The event 
welcomed 4,468 registrations, including more than 1,000 youth, offering hands-on 
learning about river health, wildlife, and angling and other outdoor recreation. 

The Colorado Wildlife Council’s leadership as a Presenting Sponsor helped elevate 
public awareness of Colorado’s conservation values while ensuring that Troutfest 
Colorado remained accessible and educational for all. 

 

Audience & Reach 

Attendance 

●​ 4,468 Total Registrations 

●​ 3,185 Adults 

●​ 1,274 Youth 

Troutfest Colorado Website (April 1–June 27) 

●​ 80,279 Page Views 

●​ 10,414 Unique Visitors 

Email Campaign (8 total) 

●​ Over 35,000 recipients per email 

●​ 29% Average Open Rate 



●​ 3.01% Average Click Rate 

Social Media (including 6 ads) 

●​ 345,553 Total Impressions 

●​ 203,102 Total Reach 

●​ 9,765 Link Clicks 

In total, the Council through Troutfest Colorado outreach received more than 500,000 
total impressions (based on social media impressions, opened emails, and website 
visits); the committed reach in our sponsorship agreement was for a minimum 250,000 
impressions. 

 

Colorado Wildlife Council Benefits Delivered 

On-Site Brand Visibility 

●​  “Welcome to Troutfest” Banner featuring Colorado Wildlife Council branding 
visible to all coming through the event entrance gate 

●​ More than 20 3'x5' Branded Banners including Colorado Wildlife Council logos 
placed throughout high-traffic areas of the event 

●​ Scoreboard Display featuring Council logo and promotional videos 

●​ Exhibitor Booth among 55 total vendor spaces, placed to leverage Colorado 
Parks and Wildlife presence at the event as well 

●​ River Champion Pass provided to Council representatives 

Digital & Print Promotion 

●​ Prominent logo placement across Troutfest website and registration platform 

●​ Included in all email marketing campaigns, including a stand-alone email 
(attached) recognizing the Council as Troutfest Colorado’s presenting sponsor 

●​ Tagged and acknowledged in paid and organic posts on Facebook, Instagram, 
and LinkedIn 

●​ Logo featured on all key signage and directional materials throughout the venue 

Note: A speaking opportunity was offered but respectfully declined by the Council this 
year. 



 

Looking Ahead 

The Colorado Wildlife Council’s presence and support made a meaningful impression 
on thousands of attendees, helping connect Colorado families to the importance of 
wildlife, habitat, and responsible outdoor engagement including through recreational 
angling. 

As we look forward to Troutfest Colorado 2027, we hope to continue this successful 
partnership with even more opportunities to connect your message with the public. 

We’d welcome the chance to talk with the Council about future plans and, if it would be 
helpful, to more fully brief you and discuss outcomes from 2026. Thank you again for 
your support of Troutfest Colorado as an inclusive and engaging event. 


