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Context

We launched TikTok due to platform requirements to 
have an organic account to be able to run ads.

As a channel incurs a high engagement rate from a 
highly tapped in audience, so we can do more than 
just run ads here

We want to clarify the channel approach, along with 
its role in our broader social strategy.



5

What Happened

● Previously the role was to post our paid video 
content that is promoted throughout the 
channel.

● Resulting in multiple uploads of the same 
video or cutdowns of the same longer form 
videos.

● Comments were available to users that came 
across our content.

● Scheduling interface use does not allow for 
hiding videos as ads, nor turning off the 
comments, resulting in duplication.
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Current Situation

● Paused video comments

● Low performing duplicates + cutdowns are 
hidden from homepage

● Channel is populated by three approved videos
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But how can we leverage our TikTok 
to expand our social footprint?
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TIKTOK CONTENT STRATEGY
Video-centric Mixed Static-centric

Have our Tiktok become a full 
library of video with a 

consistent flow of content.

Lean on static content from 
our quarterly calendars, while 
still creating a solid amount of 

video content.

Use our content from our 
quarterly calendars and upload 

video content whenever it 
becomes available

● 4-5 video uploads per month
● 1-3 static uploads per month

● 1-2 video uploads per month
● 6-8 static uploads per month

● 1-3 video uploads per quarter
● 10-12 static uploads per 

month
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Producing the Content
Amplifying the council’s field work, 

giving new audiences a window into 
the CWC’s impact.
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STATIC CONTENT ON-THE-GO
Time in the field is a goldmine for authentic content. 

By planning ahead, you can capture valuable assets with minimal effort.

Overview Shot Subject Shot Detail Shot Context Shot Progression 
Shots

A wide-angle photo of the 
entire scene, location, or 

subject. 

A clear, well-lit photo of the 
specific item, person, or 

element you are studying.

Macro or close-up photos 
of key details that might be 

missed.

Capture photos that show 
your subject in relation to 

its surroundings.

Series of photos at different 
times to document 

progress.
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Statics 101

● TikTok allows for both single image and carousels.

● For our shared content from Colorado’s nature 
photography community, there’d be black bars 
above and below the images.

● For content from our asset library we’d only be able 
to use portrait images and cropped landscape 
images.

● Our creative would need to be made to fit 9:16 and 
tailored to sit correctly on TikTok’s interface.

● Additional non-promotional video content would 
need to be sourced from you.

Tik Tok Safe 
Zone Example

Tik Tok Static 
Image Examples
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VIDEO CONTENT ON-THE-GO
Time in the field is a goldmine for authentic content. 

By planning ahead, you can capture valuable assets with minimal effort.

Document the Process Behind-the-Scenes 
Footage Mini-Interviews Capture B-Roll

Record short "before, during, and 
after" video clips.

Film unscripted, raw moments of your 
team at work. Film  short, pre-planned question.

Shoot quick photos or videos of your 
tools, materials, or work environment 

to use as background footage.
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Community 
Management Discussion

● We have two options for community 
management on the platform

○ We can manage it like we do on IG 
and FB, which would result in an 
increase in scoped hours for social 
media management

○ We can turn off TikTok comments 
which would result in no increase in 
scoped hours

● We are currently not following any other 
accounts.

○ Following accounts that are 
important to us throughout Colorado 
will help us better embed ourselves 
in the community

○ This could be news outlets, sports 
teams, influencers we work with, etc.
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Instagram  
January 9th

For 
Approval
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Instagram 
January 20th

For 
Approval
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Recap from flight #1
September-December
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Options for next flight
February-June

For 
Approval

https://influencer-casting.jungroup.com/Colorado_Wildlife_Council___Q1_Q2_2026_693b3e4559a97
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● Official Partner of the Colorado Rockies 
Baseball Club (inc with spend threshold)

● Logo rights and usage within the 
marketing territory (inc with spend 
threshold)

● One TV-Visible Outfield Wall Sign during 
all 81 Rockies games 

● One Static, permanent art installation on 
the main concourse 

● One :30 spot in 81 Rockies Radio 
broadcasts 

● L-Bar Branding in rotation on 150+ TVs 
across the ballpark during all 81 games 

● :60 of Videoboard content to play prior to 
all 81 Rockies Games 

● One Promotional Day at the ballpark 
○ Videoboard integration
○ Six promo reads on TV
○ Six promo reads on Radio
○ Promotional item distribution
○ Ceremonial First Pitch (FIRST 

CAST!) and 60-person suite
● Four VIP Tickets to be utilized at discretion 

(inc with spend threshold)
● Two Social media posts on Rockies 

controlled Channels 
● One email blast to Rockies database 

● Proud Partner of the Colorado Rockies 
Baseball Club (inc with spend threshold)

● Logo rights and usage within the 
marketing territory (inc with spend 
threshold)

● One Half inning of Home Plate Rotational 
for 40 games. E/O game. 

● One Static, permanent art installation on 
the main concourse 

● L-Bar Branding in rotation on 150+ TVs 
across the ballpark during all 81 games

● :60 of Videoboard content to play prior to 
all 81 Rockies Games 

● One Promotional Day at the ballpark 
○ Videoboard integration
○ Six promo reads on TV
○ Six promo reads on Radio
○ Promotional item distribution
○ Ceremonial First Pitch (FIRST 

CAST!) and 60-person suite
● Four VIP Tickets to be utilized at discretion 

(inc with spend threshold)
● Two Social media posts on Rockies 

controlled Channels 
● One email blast to Rockies database 

 
● Proud Partner of the Colorado Rockies 

Baseball Club (inc with spend threshold)
● Logo rights and usage within the 

marketing territory (inc with spend 
threshold)

● One Half inning of Home Plate Rotational 
for 40 games. E/O game. 

● One Static, permanent art installation on 
the main concourse 

● L-Bar Branding in rotation on 150+ TVs 
across the ballpark during all 81 games 

● :60 of Videoboard content to play prior to 
all 81 Rockies Games 

● ADDING THE BRANDING IN CF FOREST 
AND MASCOT AUTOGRAPH AREA 

● Four VIP Tickets to be utilized at discretion 
(inc with spend threshold)

● Two Social media posts on Rockies 
controlled Channels 

● One email blast to Rockies database 

OPTION 1: Renewal $325,000 OPTION 2: $250,000
Removed Radio and replaced OF Wall with Home 
Plate

OPTION 3: $275,000
 Removed Radio and replaced OF Wall with Home 
Plate. Also replaced Promo day with CF Forest 
branding.   
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Official approval on video

For 
Approval
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River Otter :30 :30s, :15s, :60s

http://rrpartners.com
https://docs.google.com/file/d/1Dyk46Xo9x55boWvr2qoXFTtvUCU2RTh-/preview
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River Otter :15 TV   :30s, :15s, :60s

http://rrpartners.com
https://docs.google.com/file/d/1ooTQljPGgWxyWJ_IrcF7oHpAve532JXw/preview
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River Otter :06 :30s, :15s, :60s

http://rrpartners.com
https://docs.google.com/file/d/1ox6rdwf-FvzyoRqYFlF90PRMCNN01Ejc/preview
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Burrowing Owl: :30 :30s, :15s, :60s

http://rrpartners.com
https://docs.google.com/file/d/1q0JXq6jsUSqJnq1x_7eizTRPQ1kzmxI-/preview
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Burrowing Owl: :15 :30s, :15s, :60s

http://rrpartners.com
https://docs.google.com/file/d/15r0D8Jd_fdIbN1ujFKiLDurHO6Hrr9EB/preview
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Burrowing Owl: :06 :30s, :15s, :60s

http://rrpartners.com
https://docs.google.com/file/d/1ofIIu5yvjbc3UXGqjjFvRq34xu2D8cmd/preview
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Pronghorn :15 CLIENT SUGGESTED:

Pronghorns are the fastest land animal in North America. 
But a century ago, they were quickly going extinct. 

But thanks to regulated hunting and restoration efforts 
funded by license fees from hunting and fishing, our state’s 
90,000 pronghorns are a wildlife management success story.

(Too long)

ALT:

A century ago, pronghorns were quickly going extinct in 
Colorado.

But thanks to regulated hunting and restoration efforts 
funded by license fees from hunting and fishing, our state’s 
90,000 pronghorns are a wildlife management success story.

Alt 3 - Brittni version
Pronghorns are the fastest land animal in North America. 
But a century ago, they were quickly going extinct. 

But thanks to scientific efforts using regulated hunting and 
fees from hunting and fishing licenses, the state’s 90,000 
pronghorn are thriving.

(fits but is clumsy and repeats hunting. Had to remove 
interesting fact about their speed)

BONUS :15s

http://rrpartners.com
https://docs.google.com/file/d/1Cn_l6JaKo-qH_kAj3e0k-qjsoLHSXVMo/preview
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Alt could be 
After a flash flood wiped out 
fish populations for 40 miles 
of the Cache la Poudre 
River, biologist and 
volunteers restored over 
100,000 fish back into the 
river. This was made 
possible through funds from 
hunting and fishing 
licenses.
https://drive.google.com/file/d/1Q5rawPyG
Om4cBIl8KOKozEwllFVZ5DCj/view

Gunnison River Project

32

Cutthroat Trout :15 BONUS :15s

http://rrpartners.com
https://drive.google.com/file/d/1Q5rawPyGOm4cBIl8KOKozEwllFVZ5DCj/view
https://drive.google.com/file/d/1Q5rawPyGOm4cBIl8KOKozEwllFVZ5DCj/view
https://docs.google.com/file/d/1NXpPTYWRO-iiPWdqSEFnfhhKxaSuEDMr/preview
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River Otter : Longform :30s, :15s, :60s

http://rrpartners.com
https://docs.google.com/file/d/1lodfN1Qx-iXLPZRvUZ4bs7n3o4OBuRn_/preview
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Official approval on radio

For 
Approval
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River Otter :30 Radio :30s, :15s, :60s
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River Otter :15   :30s, :15s, :60s

http://rrpartners.com
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Burrowing Owl: :30 :30s, :15s, :60s

http://rrpartners.com
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Burrowing Owl: :15 :30s, :15s, :60s

http://rrpartners.com
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Pronghorn :15 CLIENT SUGGESTED:

Pronghorns are the fastest land animal in North America. 
But a century ago, they were quickly going extinct. 

But thanks to regulated hunting and restoration efforts 
funded by license fees from hunting and fishing, our state’s 
90,000 pronghorns are a wildlife management success story.

(Too long)

ALT:

A century ago, pronghorns were quickly going extinct in 
Colorado.

But thanks to regulated hunting and restoration efforts 
funded by license fees from hunting and fishing, our state’s 
90,000 pronghorns are a wildlife management success story.

Alt 3 - Brittni version
Pronghorns are the fastest land animal in North America. 
But a century ago, they were quickly going extinct. 

But thanks to scientific efforts using regulated hunting and 
fees from hunting and fishing licenses, the state’s 90,000 
pronghorn are thriving.

(fits but is clumsy and repeats hunting. Had to remove 
interesting fact about their speed)

BONUS :15s

http://rrpartners.com
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Alt could be 
After a flash flood wiped out 
fish populations for 40 miles 
of the Cache la Poudre 
River, biologist and 
volunteers restored over 
100,000 fish back into the 
river. This was made 
possible through funds from 
hunting and fishing 
licenses.
https://drive.google.com/file/d/1Q5rawPyG
Om4cBIl8KOKozEwllFVZ5DCj/view

Gunnison River Project

40

Cutthroat Trout :15 BONUS :15s

http://rrpartners.com
https://drive.google.com/file/d/1Q5rawPyGOm4cBIl8KOKozEwllFVZ5DCj/view
https://drive.google.com/file/d/1Q5rawPyGOm4cBIl8KOKozEwllFVZ5DCj/view
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Digital Ads

For 
Approval
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Chose one

OUT OF HOME (BILLBOARDS)
Burrowing Owl 
14’ x 48’

OOH

#1

#2

#3

Alt

Small owls. Enormous potential.
Thanks to license fees from regulated hunting and fishing.

Owl
More habitat and more species protected.
Thanks to license fees from regulated hunting and fishing.

More of Colorado protected.
Thanks to license fees from regulated hunting and fishing.

More homes for more species. 
Thanks to license fees from regulated hunting and fishing.

Small owls. Enormous potential.
Thanks to license fees from regulated hunting and fishing.

http://rrpartners.com
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Chose one

OUT OF HOME (BILLBOARDS)
River Otter 
14’ x 48’

OOH

#1

#2

#3

http://rrpartners.com
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#1

#2

#3

Chose one

OUT OF HOME (BILLBOARDS)
Pronghorn 
14’ x 48’

OOH

http://rrpartners.com
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Animation: Text slides up into 
frame. Image slowly zooming out.

Animation: Text fades from second 
line of copy  to third line. Text slides 
down out of frame.

Animation: Text fades from first line of 
copy to second line. Image slowly 
zooming out.

Animation: Kayak image slides in 
from the right and pushes otter image 
out. “Supporting Science in the Wild” 
slides into frame  from bottom. “Learn 
more” section slides in from bottom.

Alt image depending on copy

RIVER OTTER

Otter –
Once gone from Colorado

River otters were restored to our 
waters

Thanks to funds from hunting and 
fishing licenses

BANNERS

http://rrpartners.com
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FPOFPO

Alt image depending on copy

BURROWING OWL

Owl –
More habitat protected

Brighter futures for more species

Thanks to funds from hunting and 
fishing licenses

Option 2:
-More habitat protected.

-Means burrowing owls future is 
soaring in Colorado.

-Thanks  to funds from hunting and 
fishing licenses.

BANNERS

Animation: Text slides up into 
frame. Image slowly zooming out.

Animation: Text fades from second 
line of copy  to third line. Text slides 
down out of frame.

Animation: Text fades from first line of 
copy to second line. Image slowly 
zooming out.

Animation: Biologist image slides in 
from the right and pushes owl image 
out. “Supporting Science in the Wild” 
slides into frame  from bottom. “Learn 
more” section slides in from bottom.

http://rrpartners.com
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Alt image depending on copy

PRONGHORN

Pronghorn –
From quickly going extinct

to 9,000 strong

Thanks to funds for hunting and 
fishing licenses

Option 2

From quickly going extinct in 
Colorado

to 9,000 pronghorn strong

Thanks to funds from hunting and 
fishing licenses

BANNERS

Animation: Text slides up into 
frame. Image slowly zooming out.

Animation: Text fades from second 
line of copy  to third line. Text slides 
down out of frame.

Animation: Text fades from first line of 
copy to second line. Image slowly 
zooming out.

Animation: Biologist image slides in from 
the right and pushes pronghorn image 
out. “Supporting Science in the Wild” 
slides into frame  from bottom. “Learn 
more” section slides in from bottom.

http://rrpartners.com
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Alt image depending on copy

TROUT

Trout –
Hundreds of irreplaceable native 
trout saved.

From the devastating Stone Mesa 
fire.

Thanks to funds for hunting and 
fishing licenses

Option 2:
Trout –
Hundreds of native cutthroat trout 
saved.

From the devastating Stone Mesa 
fire.

Thanks to funds for hunting and 
fishing licenses

Hundreds of irreplaceable native 
trout saved.

BANNERS

Animation: Text slides up into 
frame. Image slowly zooming out.

Animation: Text fades from second 
line of copy  to third line. Text slides 
down out of frame.

Animation: Text fades from first line of 
copy  to second line. Image slowly 
zooming out.

Animation: Biologist image slides in 
from the right and pushes trout image 
out. “Supporting Science in the Wild” 
slides into frame  from bottom. “Learn 
more” section slides in from bottom.

http://rrpartners.com
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RICH MEDIA

http://rrpartners.com
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Open on image of a river otter gliding into 
the water. Text animates up.

Text: Restored to Colorado Waters.

We more footage of otters as the CWC logo 
and a second line of text animate in. 

Text: See how it happened.

PAGE GRABBER: 
RIVER OTTER

RICH MEDIA

Open on image of a river otter gliding into 
the water. Text animates up.

Text: Their comeback made a splash

We more footage of otters as the CWC logo 
and a second line of text animate in. 

Text: See how it happened

http://rrpartners.com
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Open on closeup image of burrowing owl 
standing on the ground. Text animates up.

Text: Their future is soaring

We see an owl landing next to another owl. 
Then the two owls look around  as the CWC 
logo and a second line of text animate in. 

Text: See how it happened

PAGE GRABBER: 
BURROWING OWL

RICH MEDIA

Open on closeup image of burrowing owl 
standing on the ground. Text animates up.

Text: Their future is soaring

We see trail cam footage of the group of 
owls as the little ones start to fly (or new 
stock shot of one flying) as the CWC logo 
and a second line of text animate in. 

Text: See how it happened

http://rrpartners.com
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EXPANDABLE 
ADHESION:
RIVER OTTER

RICH MEDIA

Teaser 
Animation: Otter slides in from side. 
Text moves down from top.

Expanded 
Animation: Otters move in the  background. 
Otter spot in center is user initiated.

Collapsed
Animation: Text moves in from the top. 
Learn more button moves in from the bottom.

Dotted line = live area
Yellow box = close button

http://rrpartners.com
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EXPANDABLE 
ADHESION:
Burrowing Owl

RICH MEDIA

Teaser 
Animation: Owl slides in from bottom. 
Text moves down from top.

Expanded 
Animation: Owl moves in the  background. 
Owl spot in center  is user initiated.

Collapsed
Animation: Text moves in from the top. 
Learn more button moves in from the bottom.

Dotted line = live area
Yellow box = close button

http://rrpartners.com
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DEMAND
GEN

56
DEMAND GEN
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Image

Headline 
(40 characters)
Restored to Colorado Waters

Description 
(90 characters)
The river otter was restored thanks to 
efforts funded by hunting and fishing 
licenses.

.

Video

Headline 
(40 characters)
Restored to Colorado Waters.

Long Headline
(90 characters)
Swimming in Colorado rivers again

Description 
(90 characters)
The river otter was restored thanks to efforts
funded by hunting and fishing licenses.

.

RIVER OTTER DEMAND GEN
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BURROWING OWL

Image

Headline 
(40 characters)
Their future is soaring.

Description 
(90 characters)
Habitat restoration funded by hunting and 
fishing licenses benefits everyone in 
Colorado.

.

Video

Headline 
(40 characters)
Their future is soaring.

Long Headline
(90 characters)
The future of the burrowing owl in Colorado is soaring.

Description 
(90 characters)
Habitat restoration funded by hunting and fishing licenses 
benefits everyone in Colorado. 

.

DEMAND GEN
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PRONGHORN

Image

Headline 
(40 characters)
9,000 Strong in Colorado.

Description 
(90 characters)
From nearly extinct to 9,000 strong thanks 
to funds from hunting and fishing licenses.

.

Video

Headline 
(40 characters)
9,000 Strong in Colorado.

Long Headline
(90 characters)
Now home to 9,000 pronghorn

Description 
(90 characters)
From nearly extinct to 9,000 strong thanks to funds from 
hunting and fishing licenses.

.

DEMAND GEN
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TROUT

Image

Headline 
(40 characters)
Native species saved.

Description 
(90 characters)
Native trout were saved from fires thanks 
to funds from hunting and fishing licenses.

.

Video

Headline 
(40 characters)
Native species saved.

Long Headline
(90 characters)
Irreplaceable native trout saved

Description 
(90 characters)
Native trout were saved from fires thanks to funds from 
hunting and fishing licenses.

.

DEMAND GEN

http://rrpartners.com


RRPARTNERS.COMEST. 1974TURNING PROBLEMS 
INTO PLAYGROUNDS

© 2025 R&R PARTNERS. CONFIDENTIAL. DO NOT DISTRIBUTE.

NATIVE
61

NATIVE
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NATIVE

Short Headline 
(25 characters)
Restored to our waters

Short Description 
(90 characters)
The river otter is back in Colorado 
thanks to license fees from hunting 
and fishing.

.

Long Headline (90 characters)
Swimming in Colorado rivers again

Long Description (140 characters)
Once gone from Colorado, river otters were restored to our rivers 
thanks to efforts funded by hunting and fishing licenses.

CTA
Learn more

FPO

RIVER OTTER
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Short Headline 
(25 characters)
Their future is soaring

Short Description 
(90 characters)
Habitat restoration funded by 
hunting and fishing licenses benefits 
everyone in Colorado. 

.

Long Headline (90 characters)
The future of burrowing owls in Colorado is soaring

Long Description (140 characters)
Habitat restoration funded by hunting and fishing licenses is helping 
species across Colorado to soar to new heights.

CTA
Learn more

BURROWING OWL NATIVE
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Short Headline 
(25 characters)
9,000 strong

Short Description 
(90 characters)
From nearly extinct to 9,000 strong 
thanks to funds from hunting and 
fishing licenses.

.

Long Headline (90 characters)
Now home to 9,000 pronghorn

Long Description (140 characters)
Pronghorn in Colorado went from quickly going extinct to rapidly 
growing thanks to funds from hunting and fishing licenses.

CTA
Learn more

PRONGHORN NATIVE
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Short Headline 
(25 characters)
Native species saved

Short Description 
(90 characters)
Native trout were saved from fires 
thanks to funds from hunting and 
fishing licenses.

.

Long Headline (90 characters)
Irreplaceable native trout saved

Long Description (140 characters)
Hundreds of unique native trout were saved from the Stoner Mesa 
fire thanks to funds from hunting and fishing licenses.

CTA
Learn more

TROUT NATIVE
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FACEBOOK
INSTA
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FACEBOOK INSTA
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Facebook Feed
Post Copy (50-125 characters) 
Once gone from Colorado, otters are back playing in our rivers thanks to efforts funded by 
hunting and fishing licenses.
Headline (27 characters) 
Restored to our waters

Facebook Reels
 Post Copy (40 characters) 
Thanks to hunting license fees

Instagram Feed
Post Copy (125 characters) 
Once gone from Colorado, river otters were restored to our rivers thanks to efforts funded by 
hunting and fishing licenses.

Instagram Reels
 Post Copy (44 characters) 
Thanks to hunting and fishing license fees

 

FACEBOOK INSTA

OTTER - VIDEO
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Facebook Feed
Post Copy (50-125 characters) 
Habitat restoration funded by hunting and fishing licenses is helping our burrowing owl 
population take flight.
Headline (27 characters) 
Their future is soaring

Facebook Reels
 Post Copy (40 characters) 
Thanks to hunting license fees

Instagram Feed
Post Copy (125 characters) 
Habitat restoration funded by hunting and fishing licenses is helping our burrowing owl 
population take flight.

Instagram Reels
 Post Copy (44 characters) 
Thanks to hunting and fishing license fees

 

FACEBOOK INSTA

OWL - VIDEO
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Facebook Feed
Post Copy (50-125 characters) 
Pronghorn went from quickly going extinct in Colorado to rapidly growing populations thanks 
to funds from hunting and fishing licenses.
Headline (27 characters) 
9,000 strong

Facebook Reels
 Post Copy (40 characters) 
Thanks to hunting license fees.

Instagram Feed
Post Copy (125 characters) 
Pronghorn went from quickly going extinct in Colorado to 9,000 strong thanks to funds from 
hunting and fishing licenses.

Instagram Reels
 Post Copy (44 characters) 
Thanks to hunting and fishing license fees

 

FACEBOOK INSTA

PRONGHORN - VIDEO
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Facebook Feed
Post Copy (50-125 characters) 
Hundreds of unique native trout were saved from the Stoner Mesa fire thanks to funds from 
hunting and fishing licenses.
Headline (27 characters) 
Native species saved

Facebook Reels
 Post Copy (40 characters) 
Thanks to hunting license fees

Instagram Feed
Post Copy (125 characters) 
Hundreds of unique native trout were saved from the Stoner Mesa fire thanks to funds from 
hunting and fishing licenses.

Instagram Reels
 Post Copy (44 characters) 
Thanks to hunting and fishing license fees

 

FACEBOOK INSTA

TROUT - VIDEO
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REDDIT
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REDDIT
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REDDIT

Headline (300 characters) 
Once gone from Colorado, 
river otters were restored to 
our rivers thanks to efforts 
funded by hunting and fishing 
licenses.

 

Headline (300 characters) 
Habitat restoration funded by 
hunting and fishing licenses is 
helping our burrowing owl 
population take flight.

 

Headline (300 characters) 
Pronghorn went from quickly 
going extinct in Colorado to 
9,000 strong thanks to funds 
from hunting and fishing 
licenses.

 

Headline (300 characters) 
Hundreds of unique native 
trout were saved from the 
Stoner Mesa fire thanks to 
funds from hunting and fishing 
licenses.
 

OTTER OWL PRONGHORN TROUT
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TIKTOK
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TIKTOK
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TIKTOK

OTTER OWL PRONGHORN TROUT

Headline (300 characters) 
Once gone from Colorado, 
river otters were restored to 
our rivers thanks to efforts 
funded by hunting and fishing 
licenses.

 

Headline (300 characters) 
The future of burrowing owls is 
brighter thanks to funding from 
hunting and fishing licenses.
 

Headline (300 characters) 
From nearly extinct to 9,000 
strong thanks to funds from 
hunting and fishing licenses.

 

Headline (300 characters) 
Native trout were saved from 
the Stoner Mesa fire thanks to 
funds from hunting and fishing 
licenses.
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SNAPCHAT
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SNAPCHAT
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SNAPCHAT

VIDEOS - ALL IMAGES - ALL

Headline (34 characters) 
Thanks to hunting license fees.

 

Headline (34 characters) 
Thanks to hunting license fees.
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SPOTIFY
77

SPOTIFY
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SPOTIFY

OTTER OWLCOMPANION BANNER COMPANION BANNER

FPO
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SPOTIFY

PRONGHORN TROUTCOMPANION BANNER COMPANION BANNER
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YOUTUBE
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YOUTUBE
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Headline (30 characters) 
Restored to Colorado Waters.

Long Headline (40 characters) 
Swimming in Colorado rivers again

Description (90 characters) 
The river otter was restored thanks to efforts funded by hunting and fishing licenses.

YOUTUBE

OTTER - VIDEO
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Companion Image (1920x1080)

FPO

YOUTUBE

OTTER - RADIO
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Headline (30 characters) 
Their future is soaring.

Long Headline (40 characters) 
Their future in Colorado is soaring.

Description (90 characters) 
Habitat restoration funded by hunting and fishing licenses benefits everyone in Colorado.

YOUTUBE

OWL - VIDEO
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YOUTUBE

Companion Image (1920x1080)

OWL - RADIO
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Headline (30 characters) 
9,000 Strong in Colorado. 

Long Headline (40 characters) 
Now Home to 9,000 Pronghorn.

Description (90 characters) 
From nearly extinct to 9,000 strong thanks to funds from hunting and fishing licenses.

YOUTUBE

PRONGHORN - VIDEO
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YOUTUBE

Companion Image (1920x1080)

PRONGHORN - RADIO
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Headline (30 characters) 
Native species saved.

Long Headline (40 characters) 
Irreplaceable native trout saved.

Description (90 characters) 
Native trout were saved from fires thanks to funds from hunting and fishing licenses.

YOUTUBE

TROUT - VIDEO
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YOUTUBE

Companion Image (1920x1080)

TROUT - RADIO
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CREATIVE ROTATION: FOR APPROVAL
Traditional Broadcast TV :15

Traditional Broadcast TV :30

Rockies TBD

OOH

Digital : Video 

Digital Static

River Otter Burrowing Owl

River Otter Burrowing Owl

Outfield Wall Promo 
Day

81 Radio 
Spots

Concourse 
Mural

Pregame 
jumbotron

L-Bar 
Signage

One Email Two Social 
Posts

River 
Otter

Burrowing 
Owl

Pronghorn Fish and 
Fire

*Creative rotation will be finalized pending media plan and creative development

River Otter Burrowing Owl Pronghorn

For 
Approval

Pronghorn Fish and Fire

http://rrpartners.com
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Media Budget Update

● In Previous Years, Spotify was executed through a direct contract to run on their 
Sponsored Sessions unit.

● The minimum spend requirement for Sponsored Sessions increased for FY25/26.

● As a new tactic for FY25/26, we tested out the Spotify Ads Manager self serve platform

● After being live for a few months, we saw consistent pacing issues due to budget levels

● Our monthly budgets for Spotify were reduced and reallocated to CTV, which continues 
to show strong performance.

● ~ $38k was moved from Spotify to Streaming TV



Lets
Play.

’
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influencer marketing: partnering with a prominent social personality (“influencer”) to 
create content and posts for a brand. Compensation is either paid or in trade for 
products/services, or a combination of both.  
  
key performance indicator (KPI): key metric(s) you plan to measure to determine the 
success of a campaign  
  
MoM, YoY, PoP: timeline acronyms for: month over month, year over year, period over 
period  
  
native ads: an ad that looks to be part of the host site,  often presented as an article. 
These must be clearly  labeled as sponsored or promoted.  
  
opt-in: when a user chooses to receive messaging from  a company or advertiser  
  
organic social: a brand’s social presence on owned  channels, such as the Way to Quit 
Facebook page  
  
outstream: video/display ad format that fits within  natural breaks of website article 
content  
  
over the top (OTT): content delivered over the internet  without the involvement of a 
cable or satellite operator.  Examples of OTT devices include Roku, AppleTV,  
Chromecast, game consoles, connected TVs. OTT  services/apps include Hulu, Netflix, 
Amazon Prime, HBO  Max, Discovery+, Peacock, etc.  
  

Glossary of Terms

93
MEDIA TERMSpage view: each time a full web page loads  

  
paid social: paid advertising opportunities within social  media networks  
  
paid traffic vs. organic traffic: paid traffic is website  traffic from paid media 
sources. Organic traffic is those  visitors to your website who manually type in 
the URL.  Note that much of the organic traffic is a result of offline  paid media 
efforts promoting https://cowildlifecouncil.org/.  
  
pre-roll: 15- or 30-second video ad that plays before the user’s selected video 
content; can be skippable or non-skippable.  
  
programmatic: programmatic media buying uses data  insights and algorithms 
to serve ads to the right user at  the right time and at the right price. This gives us 
more  control over the inventory and placement of our ads. It’s  our preferred 
digital buying method.  
  
reach: the number of unique individuals or homes  exposed to media.  
  
referral traffic: users who come to your domain from  other sites, without 
searching for you on Google  
  
retention: re-engaging users who have taken action and are superfans of your 
brand; can be effective if the bulk of your searches are happening at specific 
times  
  
rich media ad: digital ad with motion, and additional  features like an embedded 
video player, game or link to  Pages.  

http://rrpartners.com
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real-time bidding (RTB): this is a method of purchasing unsold inventory by CPM through 
programmatic auction. Your CPM bid may be overruled by other advertisers and is not 
guaranteed. The highest bid takes inventory priority.  
  
search engine marketing (SEM): examples of SEM are  the advertisements that appear on Google 
Search, Bing  Search or Yahoo Search. Your ad would appear based on the search criteria, 
keywords and your maximum budget.  
  
social bookmarking: aggregation, rating, describing and publishing “bookmarks” – links to web 
pages or other content  
  
standard display ad unit: an online banner that falls  within the usual sizes

  streaming audio: streaming audio refers to listening to  content that arrives via an over-the-air 
data connection:  in-car Wi-Fi or the data signal from your cellphone. This  also includes devices 
such as smart speakers or desktop.  
  
The Trade Desk: The Trade Desk is a demand side  platform (DSP) that uses programmatic 
advertising  for media buying to get more efficient targeting and   optimize digital media, allowing 
us to layer on third-party data across multiple publishers.  
  
unique visitor: someone visiting a website for the first  time that day or time period.  
  
video completion rate (VCR): the percentage of times the video played to the end.  
  
view-through click (VTC): helps you measure the  effectiveness of your ad campaign. A 
view-through click  would mean that a customer saw your ad, did not click;  however, in a later 
session, visited your website and   took action.  

  

Glossary of Terms
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Subhead Stuff Here

BUDGET
Historical reference to current and past 
budgets
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FISCAL YEAR 25/26

96
BUDGETS
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FISCAL YEAR 24/25

97
BUDGETS
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FISCAL YEAR 23/24 REVISED

98
BUDGETS
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FISCAL YEAR 23/24 ORIGINAL

99
BUDGETS
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FISCAL YEAR 22/23

100
BUDGETS
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FISCAL YEAR 21/22
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BUDGETS
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FISCAL YEAR 20/21
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BUDGETS
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FISCAL YEAR 19/20

103
BUDGETS
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FISCAL YEAR 18/19

104
BUDGETS
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FISCAL YEAR 17/18

105
BUDGETS
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FISCAL YEAR 16/17

106
BUDGETS
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PAID MEDIA
APPENDIX
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FLOWCHARTFLOWCHART
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● animated display ad: digital creative that has motion  awareness: 
top-of-funnel marketing to drive brand  awareness and educate your target 
audience  

● benchmark: a single metric that averages the  performance of all brands in 
an industry, used to gauge  performance of media efforts  

● bumper ad: six-second videos that play before a user’s  selected video 
content. These add frequency to a larger  Campaign.  

● call to action (CTA): the instruction in the creative to take some action; for 
example: “Book Now,” “Learn More” or “Sign Up.”  

● connected TV (CTV): TV connected to the internet that  can stream videos 
through apps. CTV allows full-length  video assets to be distributed on a big 
screen to our   audiences (like broadcast) with the added benefit of  precise 
targeting (like digital).  

● consideration: engaging users who have interacted with your brand and 
driving toward a call to action.  cost per acquisition (CPA): measures the total 
costs to   acquire a desired campaign objective for your business;  

● cost per click (CPC): your cost for each click your ad  receives. Keep in mind 
that a click is not unique to the  person taking action. If one person clicks on 
your ad  three times, you will be charged for three clicks.  

● cost per thousand impressions (CPM): this is the most  common method 
for web pricing. You will be charged for every 1,000 times your ad loads to a 
page. Keep in mind that a CPM is not a unique view.  

Glossary of Terms

110
MEDIA TERMSclick-through rate (CTR): the number of clicks your  ad receives divided by the 

number of times your ad  has been shown. The CTR percentage allows you to  
measure the engagement with your ad. The higher the  percentage, the higher 
the engagement.  
  
display tactics: made up of text-based, image or video  advertisements that 
encourage the user to click through to a landing page and take action (e.g., 
signing up for the newsletter)  
  
designated market area (DMA): a geographic location  representing a county, 
state or country you choose to  Target  
  
demand side platform (DSP): a technology that allows  advertisers to purchase 
display ad inventory across  real-time bidding (RTB) networks like Google. Think 
of  it this way: This is your campaign, your bid, your target  audience; the DSP is 
just placing the ad buys on your  behalf based on the criteria you’ve identified.  
  
engagement: metric used to gauge user interaction  with creative  
  
frequency: average number of times individuals are  exposed to the ad.  
  
interactive advertising bureau (IAB): a business  organization that sets the 
industry standard for digital  advertising including ad specifications. Consider 
these  specifications the standard and best practice for  anything 
digital-advertising related.  
  
impressions: the number of people exposed to an ad,  without regard to 
duplication  
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influencer marketing: partnering with a prominent social personality (“influencer”) to 
create content and posts for a brand. Compensation is either paid or in trade for 
products/services, or a combination of both.  
  
key performance indicator (KPI): key metric(s) you plan to measure to determine the 
success of a campaign  
  
MoM, YoY, PoP: timeline acronyms for: month over month, year over year, period over 
period  
  
native ads: an ad that looks to be part of the host site,  often presented as an article. 
These must be clearly  labeled as sponsored or promoted.  
  
opt-in: when a user chooses to receive messaging from  a company or advertiser  
  
organic social: a brand’s social presence on owned  channels, such as the Way to Quit 
Facebook page  
  
outstream: video/display ad format that fits within  natural breaks of website article 
content  
  
over the top (OTT): content delivered over the internet  without the involvement of a 
cable or satellite operator.  Examples of OTT devices include Roku, AppleTV,  
Chromecast, game consoles, connected TVs. OTT  services/apps include Hulu, Netflix, 
Amazon Prime, HBO  Max, Discovery+, Peacock, etc.  
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MEDIA TERMSpage view: each time a full web page loads  

  
paid social: paid advertising opportunities within social  media networks  
  
paid traffic vs. organic traffic: paid traffic is website  traffic from paid media 
sources. Organic traffic is those  visitors to your website who manually type in 
the URL.  Note that much of the organic traffic is a result of offline  paid media 
efforts promoting https://cowildlifecouncil.org/.  
  
pre-roll: 15- or 30-second video ad that plays before the user’s selected video 
content; can be skippable or non-skippable.  
  
programmatic: programmatic media buying uses data  insights and algorithms 
to serve ads to the right user at  the right time and at the right price. This gives us 
more  control over the inventory and placement of our ads. It’s  our preferred 
digital buying method.  
  
reach: the number of unique individuals or homes  exposed to media.  
  
referral traffic: users who come to your domain from  other sites, without 
searching for you on Google  
  
retention: re-engaging users who have taken action and are superfans of your 
brand; can be effective if the bulk of your searches are happening at specific 
times  
  
rich media ad: digital ad with motion, and additional  features like an embedded 
video player, game or link to  Pages.  
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real-time bidding (RTB): this is a method of purchasing unsold inventory by CPM through 
programmatic auction. Your CPM bid may be overruled by other advertisers and is not 
guaranteed. The highest bid takes inventory priority.  
  
search engine marketing (SEM): examples of SEM are  the advertisements that appear on Google 
Search, Bing  Search or Yahoo Search. Your ad would appear based on the search criteria, 
keywords and your maximum budget.  
  
social bookmarking: aggregation, rating, describing and publishing “bookmarks” – links to web 
pages or other content  
  
standard display ad unit: an online banner that falls  within the usual sizes

  streaming audio: streaming audio refers to listening to  content that arrives via an over-the-air 
data connection:  in-car Wi-Fi or the data signal from your cellphone. This  also includes devices 
such as smart speakers or desktop.  
  
The Trade Desk: The Trade Desk is a demand side  platform (DSP) that uses programmatic 
advertising  for media buying to get more efficient targeting and  
optimize digital media, allowing us to layer on third-party data across multiple publishers.  
  
unique visitor: someone visiting a website for the first  time that day or time period.  
  
video completion rate (VCR): the percentage of times the video played to the end.  
  
view-through click (VTC): helps you measure the  effectiveness of your ad campaign. A 
view-through click  would mean that a customer saw your ad, did not click;  however, in a later 
session, visited your website and  
took action.  
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