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https://www.dropbox.com/scl/fo/l76m8qc8lxhimpt3ao6iz/AJ2tllVcD9bA9CnridUbsJk?rlkey=pkr3rx99ieh5z1ubqcn1mkvdc&e=1&dl=0

Videos (link at bottom of page)

https://app.frame.io/reviews/8372d209-034c-4d03-902b-4b5d5b86f400/a97d4539-753f-4456-90d3-a61226019e47
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● Overall approval of legal hunting and fishing are at their highest levels since 2021 (79% and 84%, 
respectively).

● Among our target audience (AEs), approval for legal hunting increased 12 points to 81%, and intensity 
of support increased 4 points. 

○ There were also strong increases in AEs believing it is OK for others to hunt if done so legally 
(+6 points), saying they had increased knowledge of hunting regulations (+6 points) and those 
who believe wildlife management is funded by license fees (+11 points).

● While overall support is still strong, Hunter and Angler support for hunting and fishing has 
decreased, especially when it comes to intensity of support. This may be temporarily due to the 
events of the Charlie Kirk assasination, as well as the Colorado school shooting.

○ Additionally, we saw CO voters, across all audiences, bring up the issue of needing to enforce 
existing laws and regulations, which may be temporarily impacting these perceptions. 

● Ad recall is at its highest since 2021, with those who saw our ads being able to recall our campaign’s 
messaging clearly.

Executive Summary
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influencer marketing: partnering with a prominent social personality (“influencer”) to 
create content and posts for a brand. Compensation is either paid or in trade for 
products/services, or a combination of both.  
  
key performance indicator (KPI): key metric(s) you plan to measure to determine the 
success of a campaign  
  
MoM, YoY, PoP: timeline acronyms for: month over month, year over year, period over 
period  
  
native ads: an ad that looks to be part of the host site,  often presented as an article. 
These must be clearly  labeled as sponsored or promoted.  
  
opt-in: when a user chooses to receive messaging from  a company or advertiser  
  
organic social: a brand’s social presence on owned  channels, such as the Way to Quit 
Facebook page  
  
outstream: video/display ad format that fits within  natural breaks of website article 
content  
  
over the top (OTT): content delivered over the internet  without the involvement of a 
cable or satellite operator.  Examples of OTT devices include Roku, AppleTV,  
Chromecast, game consoles, connected TVs. OTT  services/apps include Hulu, Netflix, 
Amazon Prime, HBO  Max, Discovery+, Peacock, etc.  
  

Glossary of Terms

57
MEDIA TERMSpage view: each time a full web page loads  

  
paid social: paid advertising opportunities within social  media networks  
  
paid traffic vs. organic traffic: paid traffic is website  traffic from paid media 
sources. Organic traffic is those  visitors to your website who manually type in 
the URL.  Note that much of the organic traffic is a result of offline  paid media 
efforts promoting https://cowildlifecouncil.org/.  
  
pre-roll: 15- or 30-second video ad that plays before the user’s selected video 
content; can be skippable or non-skippable.  
  
programmatic: programmatic media buying uses data  insights and algorithms 
to serve ads to the right user at  the right time and at the right price. This gives us 
more  control over the inventory and placement of our ads. It’s  our preferred 
digital buying method.  
  
reach: the number of unique individuals or homes  exposed to media.  
  
referral traffic: users who come to your domain from  other sites, without 
searching for you on Google  
  
retention: re-engaging users who have taken action and are superfans of your 
brand; can be effective if the bulk of your searches are happening at specific 
times  
  
rich media ad: digital ad with motion, and additional  features like an embedded 
video player, game or link to  Pages.  

http://rrpartners.com
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real-time bidding (RTB): this is a method of purchasing unsold inventory by CPM through 
programmatic auction. Your CPM bid may be overruled by other advertisers and is not 
guaranteed. The highest bid takes inventory priority.  
  
search engine marketing (SEM): examples of SEM are  the advertisements that appear on Google 
Search, Bing  Search or Yahoo Search. Your ad would appear based on the search criteria, 
keywords and your maximum budget.  
  
social bookmarking: aggregation, rating, describing and publishing “bookmarks” – links to web 
pages or other content  
  
standard display ad unit: an online banner that falls  within the usual sizes

  streaming audio: streaming audio refers to listening to  content that arrives via an over-the-air 
data connection:  in-car Wi-Fi or the data signal from your cellphone. This  also includes devices 
such as smart speakers or desktop.  
  
The Trade Desk: The Trade Desk is a demand side  platform (DSP) that uses programmatic 
advertising  for media buying to get more efficient targeting and   optimize digital media, allowing 
us to layer on third-party data across multiple publishers.  
  
unique visitor: someone visiting a website for the first  time that day or time period.  
  
video completion rate (VCR): the percentage of times the video played to the end.  
  
view-through click (VTC): helps you measure the  effectiveness of your ad campaign. A 
view-through click  would mean that a customer saw your ad, did not click;  however, in a later 
session, visited your website and   took action.  

  

Glossary of Terms
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