Colorado Wildlife Council: End-of-Year Survey
Analysis Report 2025

This report summarizes the key findings from the Council’s end-of-year review survey, highlighting
areas of high performance and opportunities for future improvement

Executive Summary:

The Council shows high satisfaction and effectiveness in its core internal operations and support
for member outreach. However, there are opportunities to enhance the strategic communication
of marketing materials and address minor logistical barriers to increase member participation in

outreach events.

Key Takeaways:

1. Strong Internal Functions: Council members are highly satisfied with collaboration, the
incorporation of their expertise, and the support (materials) provided for public outreach.

2. Marketing Strategy Needs Clarity: The lowest confidence score was for the strategic
alignment of marketing materials with the Council's core mission, suggesting a need for
clearer context and better data presentation.

3. Outreach Barriers are Logistical: While most members participate, attendance is primarily
held back by scheduling conflicts and inconvenient event locations, not by a lack of
preparedness or materials.

Detailed Findings Areas of Strength (Average Rating > 4.4 on 5-point scale)

Metric Average Insight
Rating (1-5)



Outreach - Materials 4.57 Council members feel highly supported with
Provided effective materials (e.g., rack cards, giveaways)
for public events.

Marketing - Core Message 450 The main themes and goals of the marketing

Clarity campaigns are clear and well understood by
members.

Perspective Incorporated 443 Members feel their unique perspectives and

expertise are effectively integrated into Council
decision-making.

Outreach - 443 Members feel comfortable and ready to
Comfort/Preparedness represent the Council at public events.

Opportunities for Improvement (Average Rating < 4.0 on 5-point scale)

Metric Average Insight
Rating (1-5)
Marketing - Mission 3.88 This was the lowest-rated item. Members have the
Alignment Confidence least confidence that the marketing materials align

well with the Council’s core mission.

Marketing - 4.00 Members feel the data and metrics supporting
Data/Metrics Clarity marketing recommendations could be clearer and
easier to understand.

Marketing - 4.00 There is room to improve the format or method used
Presentation Format to present marketing materials for review.
Satisfaction

Meetings Efficiency / 4.00 While manageable, scores indicate a slight potential
Time Commitment for improvement in making meetings more efficient
and managing the time commitment.

Communication and Participation

e Preferred Communication Methods: Email is the dominant preference, selected by 7 out
of 8 respondents. In-person meetings were the second most preferred method (6
mentions), followed by Virtual Meetings (4 mentions).

e Outreach Participation:

o Medium: 62.5% of respondents
o High: 25.0% of respondents



o Low: 12.5% of respondents
e Factors Affecting Non-Attendance: The two most significant factors preventing higher
participation were:
o Conflict with personal/work schedule
o Eventlocations were too far/inconvenient



	Colorado Wildlife Council: End-of-Year Survey Analysis Report 2025 
	Executive Summary: 
	Key Takeaways: 


