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Advisory Groups
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Technical W orking Group
• Reviews objective, science- based 

information as well as provide its own 
knowledge and experience.

• Members selected by CPW  bring 
experience in wolf reintroduction, wolf 
management, conflict minimization, 
depredation compensation, and other 
relevant topics.

• Meets monthly, virtually (not for 
observation).

• Meeting summaries & information about 
members and charter are available at 
https:/ / www.wolfengagementco.org/
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Stakeholder Advisory Group
• Offers a broad range of perspectives and experience to 

inform the social implications of wolf restoration and 
management strategies.

• Members selected by CPW  Director in consultation with the 
Parks and W ildlife Commission Chair, for diversity in 
demographics, backgrounds, geographic regions, 
perspectives, and knowledge in order to constitute a 
vibrant, diverse and inclusive stakeholder voice in the 
planning process.

• 17 voting members; 3 non- voting.
• Monthly SAG meetings are in person, are open to public 

observation, and include opportunity for public comment.
• Meeting summaries, schedule, public comment info & 

information about members and charter are available at 
https:/ / www.wolfengagementco.org/
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Summer 20 21 Public 
Engagement Report
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Phase 1 Public Involvement (Summer 20 21)
47 meetings plus online comment
● 16 in- person regional open houses (8 on the W estern Slope)
● 17 in- person W estern Colorado geographic focus groups
● 2 in- person Tribal consultations
● 10  virtual interest- based focus groups
● 2 virtual statewide town halls
● Online comment form and online open house materials

More than 3,400 members from the public participated in the 
opportunities above
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Public Engagement Topics

• W olf Restoration
• W olf Management
• Livestock interactions
• Engagement, Education 

& Outreach
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W olf Restoration Comments

• W here, when, how many?
• Geographic source, subspecies, genetic 

diversity, family and social structures
• Concerns about sourcing conflict 

wolves from other states
• Mexican wolves – interbreeding and 

connectivity
• Natural migration
• Release location vs. dispersal
• Hard vs. soft release
• Pace of restoration
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W olf Management Comments

Defining success:
• Numeric population thresholds 

(opposition vs. support)
• Lessons from other states
• Additional wolf population 

considerations, i.e., geographic 
distribution

• Other wildlife, habitat, ecosystem 
indicators

• Social, economic factors, i.e., impacts 
to livestock producers, outfitting and 
hunting, recreation

• Public attitudes and values 
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W olf Management Comments (cont.)

• Management for:
• Multiple species
• Multiple uses
• Multiple jurisdictions & government 

engagement (federal, state, county, 
Tribal)

• Listing status
• Human- wolf conflict
• Hunting
• Monitoring
• Funding
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Livestock Interactions Comments

• Trends and context
• Depredation trends
• Additional environmental, economic and 

social contexts
• Livestock conflict minimization

• Strategies
• Partnerships

• Compensation
• Investigation, direct costs, indirect costs

• Conflict wolves
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Engagement, Education & Outreach

• Feedback on overall process (SAG, 
TW G, Summer engagement)

• Importance of ongoing engagement & 
education

• Approach, tools & techniques
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Conclusions

• Geographic 
patterns in input

• Divergent values
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Potential Principles for Common Ground
∙ Reflect diverse interests and values of the state, 

incorporating science along with societal input.
∙ Provide an adaptive model for wolf management

with flexibility to address ecological, social and 
economic interests. 

∙ Proactively minimize livestock conflict where 
possible, and fairly compensate when loss occurs.

∙ Offer educational resources that are factual and 
tailored for specific audiences.

∙ Value meaningful, ongoing engagement and trust-
based partnerships with a variety of stakeholders 
and communities in the development and 
implementation of the plan.

∙ Build capacity and funding to successfully and 
sustainably implement the plan.
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Stay Informed
https:/ / www.wolfengagementco.org/

• Sign up for the Gray W olf 
Reintroduction eNewsletter

• Information about public 
involvement opportunities and 
advisory groups

• Provide a written comment
• Link to additional information & 

educational resources on the CPW  
website
• Including CPW  education sessions on 

wolf planning topics available on CPW  
YouTube channel

• Updated regularly


