


























• Partnerships

• Message Amplification

• Event Participation

• Speaking Engagements

• Number of new organization connections

• Partner organization social shares/engagement

• Number of events participated in via 
attendance or sponsorship

• Number of speaking invitations
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80.2%

16.5%

3.3%

Mobile Desktop Tablet
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62.0%

29.8%

4.7%
2.2%

0.7%
0.6%

Trade Desk Facebook (Paid) Social

Direct Referral Organic Search



Most Visited Pages
Page 

Views
Started on 

Page
Avg. Time on 

Page

Homepage 18,352 90.4% 1:38

/post/hunting-
fishing-co/ 435 90.3% 0:26

/the-council/ 153 87.6% 1:09

Website 
Sources Sessions Share of Sources

Paid

The Trade Desk 11,546 61.97%

Facebook 5,545 29.76%

Instagram 350 1.88%

Organic

Facebook 416 2.23%

Direct 362 1.94%

Search 79 0.42%

Other 333 1.79%
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Clicks: 1,940 | CTR: 0.36%
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• Headline

• Headline

• Headline

• Headline
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Ad Impressions Reach Clicks Engagement CPC Frequency Ad Recall Lift Rate

Facebook Angler Webcard
113,525 86,367 268 180 $4.29 1.33 8.19%

Facebook Climber Webcard
160,477 127,508 461 247 $5.99 1.25 7.44%

Facebook Restaurant 
Webcard

200,483 150,708 525 343 $3.64 1.34 7.48%

Facebook Carousel 1
48,990 40,811 118 60 $5.36 1.23 5.81%

Facebook Carousel 2
200,226 140,525 499 250 $5.75 1.25 4.88%

Facebook Kayaker Video
1,644,920 526,624 7,051 135,072 $2.96 2.75 10.56%

Facebook Restaurant Video
373,773 248,672 1,615 28,783 $4.59 1.49 11.21%

Facebook TITWL :15s
1,992,527 550,401 9,332 159,597 $3.09 3.51 11.16%

Facebook TITWL :30s
231,719 146,643 1,054 17,439 $3.08 1.53 10.32%



Ad Impressions Reach Clicks Engagement CPC Frequency Ad Recall Lift Rate

IG Climber Webcard
3,572 3,511 - 1 $- 1.02 6.40%

IG Restaurant Webcard
86,957 71,752 73 94 $25.75 1.19 5.66%

IG Angler Webcard
35,823 27,060 25 28 $25.12 1.37 5.06%

IG Kayaker Video
43,391 36,284 37 5,296 $6.13 1.09 4.45%

IG TITWL :15s
115,627 74,990 91 13,206 $8.78 1.35 3.83%

IG TITWL :30s
42,050 33,072 35 3,987 $7.22 1.14 2.67%

IG Stories Kayaker
373,449 196,201 285 9,733 $8.11 1.53 1.02%

IG Stories Restaurant 
19,867 18,459 9 353 $13.85 1.09 -%

Total 5,687,376 2,479,588 21,478 374,669 $3.11 1.48 9.42%



Ad Post Likes Post Comments Total Engagements
Engagement Rate 

Based on Imps.
Engagement Rate 

Based on Followers
Profile Median 

Engagement Rate
Post Impressions

Hunter Lawrence
3,041 19 3,060 8.35% 2.63% 1.80% 36,654

Shyanne Orvis
1,943 37 1,980 7.84% 6.13% 5.20% 25,242

Abigail Lafleur-Shaffer
473 19 492 N/A 4.18% 5.30% N/A

Meredith Drangin
527 10 537 8.07% 3.15% 3.90% 6,657

Total 5,984 85 6,069 8.14% 3.42% 68,553



Ad Group Impressions Clicks CPC CTR

Audio | BT | Spotify 12,978 18 $18.11 0.14%

CTV | BT | All Audiences 44,015 78 $16.89 0.18%

Display | BT | Democrats 156,983 349 $3.01 0.22%

Display | BT | Outdoor 
Enthusiasts

239,261 354 $4.57 0.15%

Display | Crosspixel 2,597 5 $4.17 0.19%

Display | Factual 58,006 84 $5.20 0.14%

Video | BT | Democrats 57,010 641 $1.38 1.12%

Video | BT | Outdoor Enthusiasts 92,512 814 $1.70 0.88%

Video | Crosspixel 3,902 14 $5.02 0.36%

Video | PMP 18,793 129 $3.00 0.69%

Kargo – High Impact Display 545,551 1940 $2.46 0.36%


