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https://www.dropbox.com/s/oyiwz3ukbu2winv/RR_Denver_HuntingFishing_Final.mp4?dl=0
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https://www.richmediagallery.com/tools/benchmarks
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The Fox :15s creative is driving the highest view-rate across 

audiences within the skippable in-stream campaign. The Ferret 

:06s bumper creative is capturing the most impressions across the 

bumper campaign.

Fox :15s 

(left)

Ferret 

:06s 

(below)
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• Opportunity Funds: Mar. 31 – May 30, 2021 ($150,000)

• Winter 2021: Jan. 4 – Mar. 31, 2021 ($650,000)

• Summer 2020: July 1 – Aug. 31, 2020 ($400,000)

• Spring 2020: Feb. 10 – May 31, 2020 ($764,000)

• Fall 2019: Aug. 12 – Oct.31, 2019 ($466,000)

• Spring 2019: Feb. 18 – Mar. 22, 2019 ($150,000)

• Spring 2018: April 2 – June 10, 2018 ($308,000)

• Fall 2017: Sept. 11 – Nov. 17, 2017 ($312,000)

• Spring 2017: Mar. 1 – April 28, 2017 ($442,000)

• Summer 2016: July 18 – Aug. 7, 2016 ($78,000)
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