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2016-2019
Tracker

• Campaign:
• Hug-A-Hunter, Hug-An-Angler

• Methodology:
• Online survey

• Audience:
• 2016-2018: Registered voters in Colorado (general 

population)
• 2019: Registered voters in Colorado 

(general population and ‘In The Wind’)

• Question wording:
• “To what extent do you support hunting/fishing in 

Colorado?” [Scale 1-7: 1=Not at all, 7=Extremely]
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2020-2022
Tracker

• Campaign:
• This Is The Wild Life

• Methodology:
• SMS Text-to-Web

• Audience:
• 2020-2022: Registered voters in Colorado 

(general population and ‘In The Wind’)

• Question wording:
• “In general, to what extent do you approve or 

disapprove of legal, regulated hunting/fishing?”
• Strongly approve
• Somewhat approve
• Neither approve nor disapprove
• Somewhat disapprove
• Strongly disapprove
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Where we are now (2023)

Media Flight:
• Always on 22/23: July 1 – June 30 ($1,052,550)

Campaign
• This is the Wild Life (created over 400 assets)

Channels
• Spot TV/Cable, OOH (ski lifts and Rockies 

partnership), Digital (email, FB/IG AR filter, FB/IG 
promoted posts, Spotify, native/standard display, 
CTV, pre-roll, influencers, rich media, Reddit, TikTok, 
YouTube, FB/IG)

Where we started (2016)

Media Flight:
• Summer 2016: July 18 – Aug. 7 ($78,000)

• Spring 2017: March 1 – April 28 ($442,000)

Campaign

• Acquired Hug-A-Hunter & Hug-An-Angler

Channels

• Digital(connected TV, cross-device video, display), 

TV, Broadcast/Cable

Campaign Success



rrpartners.com 15

Where we are now (2023) $2,650,000Where we started (2016) $850,000

Campaign Success
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Subcommittee Approval Process
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• Subcommittee Meetings

• Final Approval Process

• Learnings

Subcommittee
Approval Process
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Rockies Partnership
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Giveaway Item
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• Previous giveaway item: beach towel featuring 
the black-footed ferret

• 11,000 towels were distributed
• Very popular item and received positive 

feedback from game attendees (people were 
running to other gates to try to get the 
giveaway when other gates ran out)

Rockies Partnership
Giveaway Item
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Production minimum: 10,000 but aiming for 15,000

Factors in deciding items: input from Rockies, cost, usageRockies Giveaway Item

Trucker Hat Reusable Tote
Beach Towel

(2nd in series) Socks Rally Towel
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Mural
Updates
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• Location: Near Gate B
• Size: 176"W x 110"H (14.6' x 9.1')
• Material: BBB Birch Plywood
• Artist: AJ Davis
• Animal Featured: Shiras Moose (one of Colorado's 

biggest conservation success stories)

Mural
Details
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Care for Colorado
Reco
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Web
• Feature the Care for Colorado Stewardship Partner 

logo on site
• Care for Colorado section on Take Action page

Social
• Social to share messaging across channels (FB/IG)

Newsletter
• Share topics/ tips in the newsletter

Care for Colorado
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Action Items
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Action
Items
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Action Items
• Open Council Role – boost?
• Select Rockies giveaway item

Upcoming 
• April Planning Retreat – 4/17 and 4/18

Presenter Notes
Presentation Notes
Influencer content has been approved- waiting for content to be shared 
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Thank 
You

Prepared by:
R&R Partners

Company Representative:
Jacqueline Meason
Corporate Director - Brand

www.rrpartners.com
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FY 22/23 Budget ($2,650,000)



FY21/22 Budget
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FY20/21  Budget



FY 19/20  Budget
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FY 18/19  Budget



FY 17/18  Budget
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FY 16/17 Budget
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• Always on 22/23: July 1 – June 30, 2023 ($1,052,550)

• Always On 21/22: Sept. 13 – June 30, 2022 ($1,245,540)

• Spring 2021: March 31 – May 30, 2021 ($150,000)

• Winter 2021: Jan. 4 – March 31, 2021 ($650,000)

• Summer 2020: July 1 – Aug. 31, 2020 ($400,000)

• Spring 2020: Feb. 10 – May 31, 2020 ($764,000)

• Fall 2019: Aug. 12 – Oct.31, 2019 ($466,000)

• Spring 2019: Feb. 18 – March 22, 2019 ($150,000)

• Spring 2018: April 2 – June 10, 2018 ($308,000)

• Fall 2017: Sept. 11 – Nov. 17, 2017 ($312,000)

• Spring 2017: March 1 – April 28, 2017 ($442,000)

• Summer 2016: July 18 – Aug. 7, 2016 ($78,000)

Media
Flights
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• Wave 8: 9/6/22 - 9/15/22

• Wave 7: 8/30/21 – 9/10/21

• Wave 6: 9/2/20–9/13/20

• Wave 5: 1/20/20–1/31/20

• Wave 4: 1/31/19–2/7/19

• Wave 3: 1/8/18–1/19/18

• Wave 2: 5/30/17–6/8/17

• Wave 1: 10/24/16–11/4/16

Quant
Studies
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Influencers used since 2019

• Ty Newcomb

• Rob Herrman

• Olivia Hsu

• Hunter Lawrence

• Abigail Lafleur

• Meredith Drangin

• Shyanne Orvis

• Maddie Brenneman

• TJ David

Previous
Influencers

https://www.instagram.com/eye.of.ty/
https://www.instagram.com/rherrmannphotog/?hl=en
https://www.instagram.com/olicow/
https://www.instagram.com/hunter_lawrence/
https://www.instagram.com/abi.lafleur/
https://www.instagram.com/meredithdrangin/
https://www.instagram.com/shyonthefly/
https://www.instagram.com/maddiebrenneman/
https://www.instagram.com/tj_skis/
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Review 
Category: FY 2/23 Members:

Estimated Time 
Involved: Commitment Details:

Public Relations/ 
Earned Media/ 
Community 
Outreach

Don Anderson
Eeland Stribling

1 hour per quarter
(4 hours total)

Review and provide feedback on future releases throughout the year.

Social Media Tony Bohrer
Eeland Stribling

2 hours per quarter
(8 hours total)

Review and provide feedback on quarterly calendars and ad hawk post opportunities throughout 
the year. Quarterly calendar reviews are in September, December, March and June.

Campaign 
Influencers

Shyanne Orvis 6 hours total Assist with selecting influencers from the provided options. Review influencers’ posts and any 
rounds of revisions. Influencer reviews are in September and February.

Creative 
Production

Dan Gates
Tim Twinem

27 hours over the fiscal 
year

Reviewing production of final video scripts and casting approvals (August-September: 9 hours), 
video clips (late October-November: 2 hours), radio scripts and spot (late October-November: 1 
hour), digital Banners (November-December: 1 hour), other campaign elements (November-
December: 2 hours) and non-campaign elements (July-December: 12 hours, about 1 hour per 
month, give or take)

Quarterly 
Newsletter

Lani Kitching .25 hours per quarter Review copy and images for quarterly email newsletter

Subcommittee Roles

* Brittni Ehrhart-Gemmill will oversee/participate on all subcommittees
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